Cosentino wins a Stevie Award 2019 
for his research project "Global Kitchen"

· Under the title “The kitchen, the heart of the home”, the second Global Kitchen study points to some of the key trends in the kitchen as the center of home life.

· The Stevie Awards recognize achievements in all business aspects (company, entrepreneur, Communication and PR, customer service, HR, IT, Management, Marketing ...).

· The Global Kitchen study has recently been approved as training material by the National Kitchen + Bath Association (NKBA) of the United States and the Interior Design Continuous Education Council (IDCEC) of Canada.

Cantoria (Almería), xx xx 2019.- Grupo Cosentino, a leading global Spanish company in the production and distribution of innovative surfaces for the world of architecture and design, has won a Bronze award in the 2019 edition of the Stevie Awards with the project “Global Kitchen: the kitchen, the heart of the home”, in the category of “Communications Research”.

The International Business Awards (Stevie Awards) are the only international awards that recognize achievements in all business aspects (Company, Entrepreneur, Communication and PR, Customer Service, HR, IT, Management, Marketing ...).

Global Kitchen is a Cosentino project focused on the analysis of domestic kitchen as the space that most explicitly reflects the social changes and transformations we are experiencing. Under the title “The kitchen, the heart of the home”, the second Global Kitchen study, published by the Silestone Institute in 2019, points out some of the key trends in the evolution that domestic kitchen has experienced in recent years. The results of this research have been presented in Spain, the United Kingdom and the United States. Coming soon in Italy, Canada, Singapore and Australia. The study has been developed by Ulled Barcelona for Cosentino.

Approved as training material in the United States and Canada

The first Global Kitchen study has been approved as training material by the National Kitchen + Bath Association (NKBA) of the United States and the Interior Design Continuous Education Council (IDCEC) of Canada.
“The Global Kitchen is born as a forum for reflection and knowledge about the domestic kitchen space. In this second study we analyze in detail the consequences and challenges of the new centrality of the kitchen space at home and in the daily life of families. ”Explains Santiago Alfonso, Vice President of Marketing and Communication of Cosentino.

About Cosentino Group

Cosentino Group is a global, Spanish and family-owned company, which produces and distributes innovative surfaces of high value for the world of architecture and design. As a leading company, imagine and anticipate, together with its customers and partners, solutions that provide design, value and inspire people's lives. This objective is possible thanks to pioneer and leading brands in their respective segments such as Silestone®, Dekton® or Sensa by Cosentino®, innovative surfaces that allow creating unique environments and designs for the home and public spaces.

The group bases its development on international expansion, an innovative research and development program, respect for the environment and sustainability, and its permanent corporate commitment to society and the local communities where it is present, training, equality, occupational safety and health.

Cosentino Group markets its products in more than 110 countries from its headquarters in Almeria (Spain). Currently, the multinational has a commercial presence in 40 countries, and has its own commercial and distribution facilities in 30 of them. Cosentino has 8 production factories (7 in Almería (Spain) and 1 in Brazil), 1 Smart Logistics Center in Spain, and more than 130 commercial and distribution facilities throughout the world. More than 90% of the turnover of Grupo Cosentino is generated in international markets.

www.cosentino.com/es

